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2.1.      
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2019  1   2       5  (L.point), 

OK , , CJ ,    , (L.point)  , 
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1 ῊMpzbmuz!Nbobhfnfou!Nbslfu-!Tj{f-!Tibsf!boe!Hmpcbm!Usfoe!cz!Uzqf!)Dvtupnfs!Sfufoujpo-!Dvtupnfs!

Loyalty, Channel Loyalty), By Deployment (On - Premises, Cloud), By Organization Size (SMEs, Large 

Enterprises), By End- User (BFSI, IT and Telecommunication, Retail, Travel and Hospitality, Manufacturing, 

Nfejb!boe!Foufsubjonfou-!Iptqjubmjuz-!boe!Puifst*!Boe!Hfphsbqiz!Gpsfdbtu!ujmm!3137-Ή!Gpsuvof!Cvtjoftt!

Insights, 2019  12  

2 -!Ὴ ,  ῑ! ,   Ὲ  ΈΉ-! , 2019  1  14 , 

http://news.kmib.co.kr/article/view.asp?arcid=0924056190&code=11151400&cp=nv  

3 Ὴ [2016-3127^Ή-!LPTJT-!

http://kosis.kr/statHtml/statHtml.do?orgId=101&tblId=DT_1KA3001&conn_path=I3   

http://news.kmib.co.kr/article/view.asp?arcid=0924056190&code=11151400&cp=nv
http://kosis.kr/statHtml/statHtml.do?orgId=101&tblId=DT_1KA3001&conn_path=I3
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4  -! ῊῈ2 ἣ Έ     Ή-! , 2019  3  20 , 

http://magazine.hankyung.com/apps/news?popup=0&nid=01&c1=1003&nkey=2019031801216000151

&mode=sub_view  

http://magazine.hankyung.com/apps/news?popup=0&nid=01&c1=1003&nkey=2019031801216000151&mode=sub_view
http://magazine.hankyung.com/apps/news?popup=0&nid=01&c1=1003&nkey=2019031801216000151&mode=sub_view
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5  -! ῊῈ2 ἣ Έ     Ή-! , 2019  3  20 , 

http://magazine.hankyung.com/apps/news?popup=0&nid=01&c1=1003&nkey=2019031801216000151

&mode=sub_view  

6 ῊMaking blockchain real for customer loyalty rewards programs, Ή Deloitte Center for Financial Services, 

2016  

http://magazine.hankyung.com/apps/news?popup=0&nid=01&c1=1003&nkey=2019031801216000151&mode=sub_view
http://magazine.hankyung.com/apps/news?popup=0&nid=01&c1=1003&nkey=2019031801216000151&mode=sub_view
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