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2.1.
2019 12 (Fortune Business Insights) !
2018 21 3320 2026

71 2680 , 2019 2025 (CAGR)
16.84% . )
2019 1 2 5 (L.point),
OK , , CJ , , (L.point) ,
2018 9 3,800 , OK 3,470 ,

1,990 . 80% 20-
30 14% 95%
2.2.
2016 3 33 4917

30 1,098

90%

, 20 . 2019

MMpzbmuz! Nbobhfnfou! Nbsl fu-!Tj{f-!Tibsf!boe! Hmpcbm! Usf o
Loyalty, Channel Loyalty), By Deployment (On- Premises, Cloud), By Organization Size (SMEs, Large

Enterprises), By End- User (BFSI, IT and Telecommunication, Retail, Travel and Hospitality,

Manufacturing, Media and Entertainment, Hospitality, and Others) And Geography Forecast till 2026, H!

Fortune Business Insights, 2019 12

2 -1 H , 1! , 'E EH-! ,2019 1 14 ,
http://news.kmib.co.kr/article/view.asp?arcid=092405619 0&code=11151400&cp=nv

S°H [2016-3127"H-! LPTJT-!
http://kosis.kr/statHtml/statHtml.do?orgld=101&tblld=DT_1KA3001&conn_path=I3



http://news.kmib.co.kr/article/view.asp?arcid=0924056190&code=11151400&cp=nv
http://kosis.kr/statHtml/statHtml.do?orgId=101&tblId=DT_1KA3001&conn_path=I3
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2.3.

(Means of payment), (Unit
of account), (Store of value)
4 -1 'HE20 E H- ! ,2019 3 20 ,

http://magazine.hankyung.com/apps/news?popup=0&nid=01&c1=1003&nkey=2019031801216000151

&mode=sub_view


http://magazine.hankyung.com/apps/news?popup=0&nid=01&c1=1003&nkey=2019031801216000151&mode=sub_view
http://magazine.hankyung.com/apps/news?popup=0&nid=01&c1=1003&nkey=2019031801216000151&mode=sub_view
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3.1.
K , K K-
, 2
, B2B 90%
5 B2B
apM
3.2.
2016 ¢
1 / !
. 1 CHE2R - Ho ,2019 3 20 ,

http://magazine.hankyung.com/apps/news?popup=0&nid=01&c1=1003&nkey=2019031801 216000151

&mode=sub_view
5 'Waking blockchain real for customer loyalty rewards programs, ‘HDeloitte Center for Financial Services,

2016



http://magazine.hankyung.com/apps/news?popup=0&nid=01&c1=1003&nkey=2019031801216000151&mode=sub_view
http://magazine.hankyung.com/apps/news?popup=0&nid=01&c1=1003&nkey=2019031801216000151&mode=sub_view
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5. apM

Application
Layer

End-user Service

Business
Layer
SDK Layer

Blockchain
Layer

apM

5.1.

5.2.

RESTful

apM Members Mobile App Admin Website

For Customer For Vendor For Operator For Engineer
(Buyer) Use (Wholesaler) Use Use Use

Token Voucher QR Data

Payment

Management Management Management Management

Customer Relationship
Management (CRM)

Terms & Conditions

VIP Management P

Ethereum Blockchain Sidechain (BaaS)
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6.1.
apM Coin
APM
ERG 20
1,812,500,000 APM
6.2.
apM

(APM) (%) ( )
(Sale) 30,000,000 1.66% 13
(Team) 181,250,000 10% 1
/ (Advisor/ Partner) 181,250,000 10% -
(Marketing) 181,250,000 10% 1
(Payment Pool) 362,500,000 20% 2
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